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European Night Without Accident : sampling

The event: The European Night Without Accident

The European Night Without Accident is an awareness campaign organised each year in nightclubs all over Europe on the 3rd Saturday of October. 
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Created in Belgium in 1995, the European Night Without Accident was extended to other EU Member States since 2003 with the support of the European Commission. In 2007, thanks to 600 volunteers, we were present in 160 nightclubs located in 16 countries. In 2009, the European Night Without Accident takes place in about 25 European countries: Austria, Belgium, Bulgaria, Cyprus, Czech Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg, Malta, The Netherlands, Poland, Portugal, Romania, Slovenia, Slovakia and Spain. In 2010, ENWA will take place in the 27 countries.  


A team of youngsters aged between 17 to 29 years old welcomes the drivers at the entrance of many nightclubs and encourages them to take up a responsible attitude behind the wheel. The driver who wants to participate makes a promise with our team: he commits himself to remain sober. The volunteers ask them to wear a bracelet to be recognizable. 

When the “designated drivers” leave the nightclub, we give them the opportunity to undergo a breath analysis to check if they have honoured their commitment. If this is the case, the “designated drivers” are rewarded with small presents offered by our sponsors. If this is not the case, we encourage the person to leave his/her car on the side or to hand the keys to a friend who did not drink any alcohol, neither used drugs.

Our goal is not to be repressive or to spread a negative message; on the contrary we always try to go into the discussion with the group in order to find the most reasonable solution to drive back home safely.

Young people speak to other young people

The particularity of the European Night Without Accident is to create a single work done by “young people who want to convince other young people about the importance of a responsible behaviour behind the wheel”, which is credible with young people. 

The dialogue between youngsters is the major asset of the event. The use of a usual language and the friendliness of the exchanges enable the message to be conveyed further and is surely more persuasive. Volunteers do neither use a repressive or an elevating approach, nor a ‘fatherly-motherly’ tone, there are attitudes that young people refuse and don’t want to understand. 
Changing young people's mentality
The most important aim of the project partners is to draw young people’s attention to the importance of the responsible driving and to reduce the number of the accidents in which young people are involved. The method: to insist on the necessity of modifying the driver’s behaviour, it is the only way to obtain permanent results. In a long term, a positive approach of the problem gets better results. 

The sampling: gifts to reward the designated drivers
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The concept is simple: during the European Night Without Accident, samples of our partners and sponsors are being distributed. The samples are distributed by our volunteers in packages or as an individual product as a reward for the designated drivers of the evening.
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Responsible Young Drivers ensures exclusivity by sector: a single type of product is being distributed per package.
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We limit the number of distributed products during each action up to ten. Distributing more products would reduce the impact for each individual product. We distribute the products by two packages (one package for men and one package for women) depending on what products we’re being offered.
The target audience for the European Night Without Accidents is a young audience, between 16 and 29 years.

During the European Night Without Accidents, which is held this year on Saturday, October 16th, 2010, the volunteers of Responsible Young Drivers will be distributing sampling packages at the exits of the clubs to the drivers of vehicles that have not been drinking.
Here is an example of the recommended number of units for our sampling packages:
	ACTION
	DATE
	AMOUNT

	European Night Without Accident
	October 16, 2010
	200 ex./nightclub


This sampling is free, except for brochures or coupons, in which case 0.125 € each will be charged.
Contact information:

Organization:

Address:

Date and time for delivery:

Contact person:
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